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Executive Summary

Central Oregon Tourism Trends
« Room night Demand among Central Oregon Region hotels declined in August, as properties sold 7.9% fewer room nights
compared to one year prior. Room Supply also fell, down 5.4% Year-over-Year (YoY), netting a 2.6% YoY drop in Occupancy.
Central Oregon Region hotels averaged 77.4% Occupancy in August. Average Daily Rate (ADR) fell 8.7% YoY to land at $207.
* Occupancy change across the four regional submarkets was mixed, with Jefferson Country and Redmond posting
increases of 4.4% and 4.6%, respectively. Jefferson County saw the lowest average Occupancy of the region at 71.2%.
Redmond posted the highest at 83.6%. Deschutes Country and Bend saw Occupancy declines of 2.6% and 3.4%.
* Year-To-Date through August, hotel performance across the region reported Demand falling at a slightly slower rate
than Supply, resulting in an Occupancy gain of 0.9%. ADR dropped 3.2% and averaged $170.
Note: STR has not published results for Crook County for several months due to lack of reporting properties in that market.
* In August, short-term rental listing nights sold (Demand) throughout Central Oregon decreased 11.4% compared to last
year, while Available Listings (Supply) decreased 1.3%. As a result, Occupancy fell 10.6% YoY to average 65.9% in August.
» Occupancy decreased in all but one of Central Oregon’s six submarkets. Prineville reported the only increase in
Occupancy, with a gain of 6.1%. Decreases ranged from -7.3% in Redmond to -28.8% in Maupin.
« ADR advanced in Central Oregon, rising 5.4% YoY across the region. All submarkets except Bend posted ADR
gains, with Maupin experiencing the greatest YoY increase (+22.1%). ADR in Bend declined 1.4% YoY.
* Year-To-Date (YTD) through August, Occupancy fell across the Central Oregon region and in all six submarkets.
YTD ADR has increased throughout Central Oregon and in every submarket except Bend, which dropped 2.6%.

» Note: Labor Day weekend fell in August in 2025 but shifted to September in 2026. This shift in date pulls a strong late-
summer travel weekend out of August in this month’s Year-over-Year comparisons.

+ Passenger volume at Redmond Municipal Airport (RDM) decreased in August, falling 6.1% YoY to 128,495 total
passengers. Year-To-Date (YTD), RDM has welcomed 877,671 passengers — down 1.4% compared to last year.

Source: STR, AirDNA, and Redmond Municipal Airport



Mountain Town Trends

Regional Insights - August 2026
West Region Mountain Market Summary

*"With summer winding down, western mountain resorts can rest comfortably knowing that--at
least in aggregate--when the season closes on October 31 it will close on a strong revenue
note.”

“In an ironic twist to last winter's poor conditions, summer 2026 revenue has exceeded all
revenue made during the full summer of 2025, driven largely by very early summer bookings as
winter travelers punted February-April dollars to summer trips.”

“Though summer occupancy, ADR, and RevPAR all lost a little ground over the last month, all
three remain positive and the summer will wrap with a win come October 31. Seasonal
occupancy isup 2.2% (2.7% last month), ADR is up 5.5% (5.7% last month), and RevPAR remains

strong, up 7.9% (8.6% last month).”

“Rate pressures are reflected in Booking Pace, which dropped -9.4% in August, as consumers
were squarely focused on September and October while pricier August and the winter months
took a back seat.”

Source: DestiMetrics (9/14/2026)



Mountain Town Trends

Regional Insights - August 2026
West Region Mountain Market Summary (continued)

« “Length-of-Stay for September and October is up strongly, with consumers getting more bang
for their buck in the off-season.”

« “Afive-month streak of Luxury properties giving up share to Moderates, and Moderate
properties losing share to Economy properties has halted, but not reversed, suggesting the
landscape has settled for now.”

« “Advance winter occupancy is down 5.6%, while rate is up 1.0% and revenue down 4.7%. This is
contrary to typical patterns following a bad snow year, but the data are still very thin, so we're
reserving judgement.”

Source: DestiMetrics (9/14/2026)
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Economic Review

The Dow Jones Industrial Average

 “The DJIA gained a modest 1.3%, or
700.87 points, in August, finishing the
month with an all-time high monthly
close of 53,185.90 points.”

* “lt's the fifth consecutive gain for the
Dow and the seventh of the calendar
year.”

* “Most of that gain was realized in the first
few days of the month, with easing
tension in the Middle East and strong
corporate earnings driving a massive
2,191-point spike between August 3 and
6.

 “Take the spike out of the equation and
the DJIA lost 964.25 points between
August 6 and 31.”

Source: DestiMetrics (9/14/2026)

Dow Jones Industrial Average Daily Close

Dow Jones Rolling 24 Month History
Daily Close September 1, 2025 - August 31, 2026
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Economic Review

The National Unemployment Rate

Rate were both positive in August, with job Se[ptember 2024 to August 2026
creation well above estimates along with 6.0% 500

mm Jobs Gained / Lost x 1,000 w==National Unemployment Rate

upward revisions to June and July numbers,
while the unemployment rate was unchanged.”

« “Businesses added a very strong 162,000
positions, almost three times the average
analyst projection of 55,000, and

5.0% b“g\o 400
B

4.0%

3.0%

National Unemployment Rate (%)
Absolute Job Gain / Loss (x1,000)

unemployment remained at 4.1%.” 2o%

« “June was adjusted up 11,000 and July flipped
from a loss of -23,000 to a modest gain of LO%
21,000. With both adjustments, this marks the rom | |
S|xt\k/1\/§ k?E\secutlve month of positive job P E P E S S EF S F L E P E S EE S
g ro . Souscs: US Bureau of Laber Stabstes.

« “Leisure and Hospitality added 62,000 positions,
with 59,200 jobs created in the Food &
Beverage subsector, and a more modest 8,600
in Accommodations.”

Source: DestiMetrics (9/14/2026)



Economic Review

The National Inflation Rate

“National Inflation Rate and the Consumer
Price Index (CPI) were mixed in August, with
consumer prices increasing a strong 0.4
points from July, while the national inflation
rate remained unchanged at 3.4%.”

« “This is the sixth consecutive month that
inflation has been above 3%, though it's
down from the 2026 peak of 4.2% set in
May."

« “Fuel oll prices are currently up 52% YOY,
while gasoline is up 27.4% and airfares are
up 23.4% compared to August last year.”

« “The annual wage growth is at 3.1%, 0.3
points below the national inflation rate.”

« "Wages have been equal to or below

inflation for five consecutive months,

essentially amounting to a pay cut for
consumers across the board, putting fewer
discretionary dollars in consumers’ pockets.”

Source: DestiMetrics (9/14/2026)

Month-over-Month Prices, National Inflation Rate & Consumer Wage Growth
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Consumer Sentiment Remains Weak

Consumer sentiment down, but not out

US: Headline consumer sentiment by income group
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Consumer Sentiment vs. Spending

How we feel doesn’t translate to how we behave

US: Consumer sentiment & spending

—University of Michigan consumer sentiment (LHS) ——Real consumption growth (RHS)
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Personal Saving Rate Declines

Savings are taking a hit

Personal Savings Rate
% of income
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Gas Prices Remain Elevated
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Gas prices remain high due to the Iran conflict
US Regular Gasoline Retail Prices
National average, dollars per gallon - weekly, January — August 2026
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Tax Refund Effects Waning

L
Greater tax refunds have helped buffer the gas price shock

Impact of tax refunds and gas prices on consumers in 2026
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Personal Finances Remain Intact

Household net worth Consumer debt service payments
In trillions, real As percent of disposable personal income
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GDP Growth Forecast Rising

Growth accelerates to 2.5% in 2027

US Real GDP Growth

% year-over-year change
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International Inbound Forecast

International is turning a corner (slowly)

International overnight visitor arrivals to the US
Year-over-year change
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Outbound Continues To Decline

And outbound travel is slipping
Air Travel by Americans Abroad
% change year-over-year
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Desire To Travel Remains Elevated

Experiences > stuff

US: Consumer Spending by category
year-over-year growth

—Experiences (recreation, lodging, eating out, air travel)

"Consumer spending remains

50 —tlreeeaeocs resilient, underpinned by a
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High Earners Driving Leisure Travel

High-income consumer market is growing

Sold performance "driven by

Lodging spending by high-income households durable demand from high-
Leisure travel, households with $200k+ annual income end travelers’ a nd contin ued
. 36% strength across our luxury
35% Share of spending portfolio."

Hyatt, July 30

"And the thing we're really
excited about it is nearly
— 60% of our revenue comes
P ] Oll/:’ 11 A» ) >
9% Share of households ~ from households making

() 8‘%0
6% 6% 7% $150,000 or more. And so
S that's demand that's more
likely to hold up through
2018 2019 2021 2022 2023 2024 economic uncertainty.”
e R T American, July 23

@ Tourism Economics

Source: Tourism Economics (September 2026)



Intent To Travel Rises

Leisure travel intentions are rising

Planning leisure travel within the next 12 months (% of American consumers)
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Flight Booking Pace Remains Healthy

Source: OAG

Domestic flight bookings are strong

US Domestic Air Travel Booking Pace
Year-over-year % change (as of July 2026

3.9%

Sep-26 Oct-26 Nov-26

"The price of air travel remains
a bargain. Demand is showing
up broadly across all cabins
and real airfares are still lower
than in 2019."

American Airlines, July 2026
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Source: Tourism Economics (September 2026)




Road Trip Popularity Increases

Road preference climbed to its highest level in recent history

Preferred mode for the next leisure trip
% of travelers

W April 2026 m July 2026
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Booking Windows Continue To Shorten
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Booking windows have shortened
When planning begins (% of travelers) Mean planning window (weeks)
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Hotel Performance Forecast

U.S. Hotel Demand

« “CoStar and Tourism Economics made significant

. ) ~b ) b} .
upward adjustments to the 2026-27 U.S. hotel ECONOMICS *a# STR 9,4 CoStar
forecast. For 2026, projected gains in average
daily rate (ADR) and revenue per available room U.S. Hotel Forecast
(RevPAR) were upgraded 1.1 ppts and 1.6 ppts, Ver-ymasevaryesy (T chmoge)
respectively. Occupancy was lifted to 63.1% —a 0.3
ppt ||ft from the preVIO us fo recast.” 2025 Actual 2026 Forecast 2027 Forecast

 "The hotel industry sold a record number of room Supply (YoY) +0.6% +0.4% +0.6%
nights in the first half of the year, an increase of Demand (YoY) -0.6% “1.7% +1.1%
11.4 million compared with 2025, while room Occupancy T 8545 —
revenue climbed by more than $5.4 pllllon. The ADRIAYS 1o a1 1o
industry outperformed our expectations on

. . . RevPAR (YoY) -0.2% +4.4% +2.1%
stronger leisure and business travel, fueled in

part by the World Cup and America 250
celebrations. In the next six months, we expect
slightly lower gains than in the first half of the
year, but top-line growth will still be driven by
ADR.

Source: CoStar and Tourism Economics (8/6/2026)



U.S. Short Term Rentals Review

Short Term Rentals Update August 2026

« “August looked like a soft month for U.S. short-term rentals: RevPAR, demand, and occupancy
all declined year over year. Nearly all of that decline traces back to a single quirk of the
calendar. Labor Day weekend fell in August last year and moved into September this vear,
pulling a strong late-summer travel weekend out of the year-over-year comparison. Every
single day in August 2026 saw meaningfully higher demand than the same day in 2025, until
the comparison reaches Labor Day weekend itself.”

* “Pricing tells a similar story. ADR growth cooled from 5.2% in July to 2.7% in August, as World
Cup host markets returned to more typical rate levels.”

« “Available listing growth slowed to 2.0% year over year, the second straight month of
deceleration, as mortgage rates near 6.7% continue to restrain new supply, especially in coastal
and urban markets.”

« “Looking ahead, pacing remains strong, with no future month tracking less than 9.0% ahead of
2025."

Source: AirDNA (9/16/2026)



U.S. Short Term Rentals Review

Short Term Rentals Update August 2026 (continued)
Key U.S. Short Term Rental Performance Metrics for August 2026

* Available listings reached 1.76 million, a 2.0% increase YoY

« Demand nights declined 2.3% YoY

 Occupancy averaged 57.8%, down 3.3% YoY

« Average Daily Rates (ADR) climbed to $287.34, up 2.7% from last year

« Revenue per Available Rental (RevPAR) declined 0.6% year over year to $166.01

Source: AirDNA (9/16/2026)



Smith Travel

Research Hotel
Performance




STR - Definitions

Source: STR

Average Daily Rate (ADR) - A measure of the average rate paid for room
calculated by dividing room revenue by rooms sold.
« ADR = Room Revenue / Rooms Sold

Demand (Rooms Sold) - The number of rooms sold in a specified period (excludes
complimentary rooms).

Supply (Rooms Available) - The number of rooms in a hotel or set of hotels multiplied
by the number of days in a specified period.

Occupancy — Percentage of available rooms sold during a specified period. Occupancy is
calculated by dividing the number of rooms sold by rooms available.
« Occupancy = Rooms Sold / Rooms Available

Room Revenue - Total room revenue generated from the guestroom rentals or sales.
Revenue Per Available Room (RevPAR) - Total room revenue divided by the total

number of available rooms.
« RevPAR = Room Revenue / Rooms Available




MONTHLY RESEARCH REPORT
PORTLAND REGION

T RAV E L OCCUPANCY AVERAGE DAILY RATE
(1)
74-2 A) $1 43 MT. HOOD & GORGE
+4.2%  vovomne +2.2%  vovomnee OCCUPANCY AVERAGE DAILY RATE
OREGON i $i83
MONTHLY
(e
WILLAMETTE VALLEY
L O D G I N G OCCUPANCY AVERAGE DAILY RATE
70.6% $149
STATISTICS o

UNITED STATES

« Occupancy: 65.6% (-0.2% YQOY)
« ADR: $160 (+1.5% YOY)
OREGON STATEWIDE

« Occupancy: 75.1% (+0.8% YOY) SOUTHERN OREGON
- ADR: $164 (-0.6% YOY)

CENTRAL OREGON
OCCUPANCY AVERAGE DAILY RATE

77.7% $203

-3.3%  vorcumue 5.8%  orcm

CENTRAL OREGON

EASTERN OREGON

OREGON COAST

EASTERN OREGON
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72.8% $134

+8.4%  vorcmnce +6.6%

vvvvvvvv

OREGON COAST

SOUTHERN OREGON
CEEIPAIEY VERACEIDAIEYRAIE OCCUPANCY AVERAGE DAILY RATE

79.8% $215 71.3% $140

+0.6%  vorcmnce -2.8%  vorcmnee AT7%  ovemer 1.0%  vovemner

Source: STR & Travel Oregon



MONTHLY RESEARCH REPORT

TRAVEL
OREGON
MONTHLY
LODGING
STATISTICS

CALENDAR YEAR 2026

(JANUARY-AUGUST 2026)

UNITED STATES

* Occupancy: 64.2% (+1.0% YQY)
« ADR: $165 (+3.1% YOY)

OREGON STATEWIDE
« Occupancy: 63.1% (-0.1% YQOY)
« ADR: $143 (-0.4% YQY)

Source: STR & Travel Oregon

PORTLAND REGION
OCCUPANCY AVERAGE DAILY RATE
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EASTERN OREGON

OREGON COAST
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YYYYYYYY +4.8%
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SOUTHERN OREGON

OREGON COAST

SOUTHERN OREGON
CEEIPAIEY VERACEIDAIEYRAIE OCCUPANCY AVERAGE DAILY RATE

62.7% $169 59.4% $122
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Regional Summary - August 2026

Central Oregon Jefferson County Deschutes County Redmond Bend
83.6%
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Note: Crook County does not have a large enough sample size to report
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Regional Summary - CYTD 2026

Central Oregon Jefferson County Deschutes County Redmond
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Central Oregon - CYTD 2026

&\\%

2025 2026

2025

2026

937,797

2026

2025

NTRAL
EGON
& Occupancy ADR RevPAR Supply Demand Revenue
= 63.8% $170.08 $108.47 1,470,434 937,797 $159,497,989
o
§ 0.9% -3.2% -2.3% -7.2% -6.4% -9.4%
CYTD Occupancy CYTD ADR CYTD Demand CYTD Revenue
$176
1,001,742 $176.0M
63.2% 63.5% $170

$159.5M

2025
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Source: STR




Central Oregon - August 2026

Occupancy Average Daily Rate
M 2025
W 2026 79.4% $227
77.4% $207
-26% -8 7%
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Revenue Per Available Room
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Central Oregon - August 2026

N\

Source: STR

CENTRAL
OREGON
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1
Occ 88.9%
ADR $244
Demand 5,453
2 3 4 5 6 7 8
Occ 72.3% Occ 79.7% Occ 82.3% Occ 83.3% Occ 86.5% Occ 84.9% Occ 85.5%
ADR $195 ADR $197 ADR $199 ADR $203 ADR $239 ADR $251 ADR $249
Demand 4,404 Demand 4,854 Demand 5,014 Demand 5,074 Demand 5,271 Demand 5,173 Demand 5,212
9 10 11 12 13 14 15
Occ 76.1% Occ 77.7% Occ 80.3% Occ 81.3% Occ 78.5% Occ 80.4% Occ 78.9%
ADR $195 ADR $190 ADR $191 ADR $191 ADR $196 ADR $230 ADR $224
Demand 4,636 Demand 4,732 Demand 4,894 Demand 4,957 Demand 4,786 Demand 4,898 Demand 4,810
16 17 18 19 20 21 22
Occ 64.5% Occ 75.1% Occ 80.8% Occ 83.1% Occ 82.5% Occ 81.2% Occ 82.3%
ADR $185 ADR $203 ADR $189 ADR $201 ADR $204 ADR $236 ADR $234
Demand 3,929 Demand 4,575 Demand 4,922 Demand 5,067 Demand 5,027 Demand 4,950 Demand 5,015
23 24 25 26 27 28 29
Occ 64.4% Occ72.1% Occ 82.1% Occ 75.1% Occ 81.9% Occ 77.5% Occ 75.1%
ADR $179 ADR $181 ADR $197 ADR $181 ADR $206 ADR $221 ADR $218
Demand 3,924 Demand 4,394 Demand 5,003 Demand 4,579 Demand 4,988 Demand 4,725 Demand 4,577
30 31
Occ 52.0% Occ 61.0%
ADR $162 ADR $168
Demand 3,206 Demand 3,759




0t A S S

RE———

*‘*\!"'.:." )

s
eanTe

Vot o ..

{5
{
)
|

?

TRRRE

&_—.m-r;t&-‘;“\.‘.‘-«v 4,

1
0,
oy

e
o
[y

!l
M
)

£




= w0
R
EEEx22
aEnm
o e pory [ 8
ol
o B S wm 60y I &
2 R 5 -
s o F |y owa 08y [N &
= o
¢ T T E L ey I %
< o e zsg'o I &
WJ
ST 1o [ =
o el cesz I <
o v )
s 9 k| war s I
E < < . ) ©
s & < sy E
O
S e mzros I <
<
~ et zzs I <
~N >
= veet - zso'c [
h > g 3 sea puror I -
2 © R IS5
e T2 veer - azo' I <
s wul — a ©
= swer 1 zoe's [
0O) S wa movees I <
- wer - vee's I =
< A N reo's I
i e 5|& xa ste' [ £
3 & o~ |2
;S —
A B
.W: § w os 2 I
c wer - ese [N =
(N
- « ot X tvs I
a 9 N
(o) < g Y|E s coo'o I
o =
@) zry'o I &
x0TI zse's [ <
- § e toz I <
==
O SR . (o I %
TR o
s m — M NEET zv0'v [ S
o M~
>~ MK 5 e sszy I
5
fe sov'y I =
fe 9z.6ny  AOA puewsaq ® A|ddns

Source: STR



Jefferson County - August 2026

Occupancy

Average Daily Rate

$139
-2.2%

$142

Revenue Per Available Room

Revenue

J

$97

$99

21%

Source: STR
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Deschutes County - August 2026

Occupancy Average Daily Rate
$232
$211
-22%
] F M A M J J A 5 O M (D] J F I A M J J A 5 O M D

Revenue Per Available Room Revenue

$187

] F M A M ] ] A 5 0] M D ] F i A i ] ] A 5 0 M D

Source: STR
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Redmond - August 2026

Occupancy Average Daily Rate

J F M A M J J A S 0 N D J F M A M J J A S 0 N D
Revenue Per Available Room Revenue
$138
$132
45%
J F M A M J J A S 0 N D J F M A M J J A S 0 N D

Source: STR
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Bend - August 2026

Occupancy Average Daily Rate
$211
$202
-4 3%
] F M A M J ] A 5 O M (] J F I A M ] J A 5 O M (]

Revenue Per Available Room Revenue

$171

] F M A it ] ] A 5 0 M D ] F i A | ] ] A 5 0] M D

Source: STR



Bend - August 2026

N\

Source: STR

CENTRAL
OREGON
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1
Occ 88.6%
ADR $235
Demand 3,327
2 3 4 5 6 7 8
Occ 70.8% Occ 78.8% Occ 82.7% Occ 84.1% Occ 86.6% Occ 84.6% Occ 85.6%
ADR $179 ADR %183 ADR $190 ADR $197 ADR %252 ADR $256 ADR $252
Demand 2,549 Demand 2,837 Demand 2,979 Demand 3,031 Demand 3,121 Demand 3,049 Demand 3,085
9 10 11 12 13 14 15
Occ 78.8% Occ 77.1% Occ 79.5% Occ 81.9% Occ 79.4% Occ 80.5% Occ 76.3%
ADR $189 ADR $181 ADR $181 ADR $184 ADR $183 ADR $221 ADR $213
Demand 2,840 Demand 2,777 Demand 2,862 Demand 2,950 Demand 2,860 Demand 2,900 Demand 2,748
16 17 18 19 20 21 22
Occ 62.6% Occ 73.5% Occ 81.6% Occ 86.7% Occ 86.7% Occ 82.5% Occ 82.6%
ADR $170 ADR $202 ADR $185 ADR $202 ADR $204 ADR $243 ADR $238
Demand 2,254 Demand 2,649 Demand 2,941 Demand 3,124 Demand 3,122 Demand 2,970 Demand 2,977
23 24 25 26 27 28 29
Occ 64.6% Occ 75.3% Occ 88.3% Occ 76.8% Occ 85.0% Occ 77.7% Occ 75.3%
ADR $175 ADR $178 ADR $205 ADR $181 ADR $213 ADR $226 ADR $217
Demand 2,326 Demand 2,714 Demand 3,182 Demand 2,766 Demand 3,060 Demand 2,798 Demand 2,713
30 31
Occ 49.7% Occ 59.2%
ADR $154 ADR %157
Demand 1,825 Demand 2,173




Airbnb & Vrbo
Short Term Rental
Performance




AirDNA - Definitions -

« Available Listings — Total number of listings whose calendars had at least one day
classified as available or reserved during the reporting period.

« Average Daily Rate - Average daily rate (ADR) of booked nights in USD (ADR = Total
Revenue / Booked Nights).

« Demand (Nights Booked) — Total number of nights booked during the reporting period.
« Supply (Nights Available) — Total number of nights available during the reporting period.

« Occupancy Rate - Occupancy Rate = Total Booked Days/ (Total Booked Days + Total

Available Days). The calculation only includes vacation rentals with at least one Booked
Night.

« Revenue (USD) - Total revenue (in US dollars) earned during the reporting period. Includes
the advertised price from the time of booking, as well as cleaning fees.

« ReVvPAR - Revenue Per Available Rental = ADR * Occupancy Rate
Source: AirDNA



August 2026 Regional Summary

Central Oregon Redmond Bend Maupin Prineville Sisters Sunriver

5,157 5,088

1,924 1920 1,949
1,365 1,349 1798
405 459 435 434 528 514
mEB NN R
25 26 24 25 26 24 25 26 24 25 24 25 26 2

26 24 25 26 4 25

4965

24

Source: AirDNA, ‘Entire Place’ Listings only

Available Listings




August 2026 Regional Summary

Central Oregon Redmond Bend Maupin Prineville Sisters Sunriver
g P
80.4%
-
§) 73.7% 73.2% 74.0%
c 70.4% 2% 718%
o 65.9% 65.3% 65.9% 65.0% 65.5%
3 63.0%
= 60.6% 60.4%
(@) 57.0% 57.9%
.
$506 $532
2 sa76 4%
[iv] £457
o $
408

>
= $370 $388 $387
[1+]
()
@ 285
=) s261 263 267 $280 3 5281
- 219
S $2'33 s191 12 :
« SRy §

24 25 24 25 26 26 24 25 26 24 25 26

Source: AirDNA, ‘Entire Place’ Listings only




Calendar YTD Through August 2026

Central Oregon Redmond Bend Maupin

67.5% 66.2%

56.0%

54.2% 53.5% 53.7% 54.0%

51.7% 52.1% 51.8%

49.9%

CYTD Occupancy

|

Prineville

53.6%

Sisters

49.9% 49 1% 50.5%

45.6% 46.0%

44.2%

Sunriver

47.6%

64396 |||| ||||

$235 $229

25 26

$306 $320
$279
§223 §$228 $235

24 25 26 24 25 26

$221

24

$186 $196

|
24 25 26

$166

24

CYTD Average Daily Rate

$186
25

$399 $394
$363
$338 $346
] I I
26 24 25 26 24 25

$415
26

Source: AirDNA, ‘Entire Place’ Listings only







Central Oregon - August 2026 M

NTRAL
EGON
=2 Occupancy ADR RevPAR Available Listings Demand Revenue
::E’ 65.9% $408.37 $269.09 5,088 90,096 $36,792,321
§ -10.6% 5.4% -5.8% -1.3% -11.4% -6.6%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
3 & & 2
= S =
— Lo — —
© — o E -
c £ & @
£ = o & — d
E L o o fa ) g
@ g £ =
O
ks 2 2
v T . ™ e
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(aa] i o o - o ﬂ Enr M =i
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T~ = 8 2
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c
=
uw
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Source: AirDNA, ‘Entire Place’ Listings only



Central Oregon - August 2026

Occupancy Average Daily Rate
$408
54%
$388
J F M A M J J A S o) N D J F M A M J J A S 0 N D
Revenue Per Available Room Revenue

$286

$269

-5.8%

] F M A M ] ] A 5 o N D ] F M A M ] ] A 5 o M D

Source: AirDNA, ‘Entire Place’ Listings only






Redmond - August 2026 &M

NTRAL
EGON
- Occupancy ADR RevPAR Available Listings Demand Revenue
§c’ 65.3% $267.47 $174.63 435 7,726 $2,066,437
S -7.3% 1.8% -5.6% -5.2% -11.7% -10.2%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
B
=3 £
— e o0
= g =
C F~ o P
@ s P P~
o = N
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'E -y 0
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) I I
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Source: AirDNA, ‘Entire Place’ Listings only



Redmond - August 2026

Occupancy Average Daily Rate
$267
18%
$263
] F M A M ] J A S O M D ] F M A M ] J A 5 O M D
Revenue Per Available Room Revenue
$185
$175
-56%
J F M A M J J A S o) N D J F M A M J J A S o) N D

Source: AirDNA, ‘Entire Place’ Listings only
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Bend - August 2026 %

NTRAL
EGON
3 Occupancy ADR RevPAR Available Listings Demand Revenue
§’ 713.2% $281.15 $205.77 1,298 26,269 $7,385,406
§ -9.0% -1.4% -10.2% -3.8% -13.1% -14.3%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
£ 3 3 R
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Source: AirDNA, ‘Entire Place’ Listings only



- August 2026

Occupancy Average Daily Rate
$285
$281
-1.4%
J F M A M J J A 5 O | D ] F h A M J J A 5 O M D

Revenue Per Available Room Revenue

Source: AirDNA, ‘Entire Place’ Listings only






Sisters — August 2026 &\\%

NTRAL
REGON
= Occupancy ADR RevPAR Available Listings Demand Revenue
.? 57.9% $505.97 $292.92 514 7,789 $3,940,983
é -10.9% 10.8% -1.2% -2.7% -11.8% -2.3%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
L+ 3]
=
. =
E
E "‘g“ ea . oo
g = 2
= E § ~
3 - B
o
S 2 3
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e w2 2
= o 5 =
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v
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Source: AirDNA, ‘Entire Place’ Listings only



Sisters — August 2026

Occupancy Average Daily Rate
$506
108%
$457
J F M A M J J A S O F M A M J J A 5
Revenue Per Available Room Revenue

$297

$293
-12%

] F M A M ] ] A 5 o

Source: AirDNA, ‘Entire Place’ Listings only







Sunriver - August 2026 S

CENTRAL
OREGON
= Occupancy ADR RevPAR Available Listings Demand Revenue
5 65.5% $531.91 $348.36 1,949 34,065 $18,119,459
S -11.5% 7.8% -4.6% 1.5% -8.9% -1.9%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2 8 2
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Source: AirDNA, ‘Entire Place’ Listings only



Sunriver - August 2026

Occupancy Average Daily Rate
$532
7 8%
$494
J F M A M ] ] A 5 o M D ] F M A M J J A 5 o N D

Revenue Per Available Room Revenue

$365

$348

-4.6%

] F M A M ] ] A 5 o] M D ] F M A M ] ] A 5 0 M D

Source: AirDNA, ‘Entire Place’ Listings only



Prineville



Prineville - August 2026 &\\%

NTRAL
EGON
!‘E,’ Occupancy ADR RevPAR Available Listings Demand Revenue
? 60.4% $219.37 $132.51 53 836 $183,397
§ 6.1% 0.4% 6.5% 15.2% 28.4% 29.0%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Source: AirDNA, ‘Entire Place’ Listings only



Prineville - August 2026

Occupancy Average Daily Rate
$219
4%
$218
] F M A | ] ] A 5 o] N D ] F M A M ] ] A 5 0 N D

Revenue Per Available Room Revenue

$183.4K
29.0%

Source: AirDNA, ‘Entire Place’ Listings only



Maupin



Maupin - August 2026 M

NTRAL
EGON
N Occupancy ADR RevPAR Available Listings Demand Revenue
E’ 44 9% $202.71 $90.95 20 249 $50,476
§ -28.8% 22.1% -13.1% -23.1% -45.3% -33.2%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Maupin - August 2026

Occupancy Average Daily Rate
W 2025
63.0%

$203

221%
816V\
J F M A M J J A S O M D J F M A M J J A S (8] M D

Revenue Per Available Room Revenue
$105

Source: AirDNA, ‘Entire Place’ Listings only



Redmond
Municipal
Airport
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RDM: Route Map

BURBANK PORTLAND
1 - DENVER SALT LAKE CITY
u ¢ LAS VEGAS SAN DIEGO
”“‘:.m o LOS ANGELES SAN FRANCISCO

PHOENIX & SEATTLE

Source: Redmond Municipal Airport



RDM: Monthly Passengers

Total Passengers by Month

—=2024 =e=2025 ===2026
160

140 136.4 136.8

Thousands
o
@)

o
S

60
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: Redmond Municipal Airport



RDM: Passenger Pacing -

Total Passengers Pacing YTD (Jan - Aug)

900,000

889,733
877,671
870,000
840,000
820,916
N -
780,000

2024 YTD 2025 YTD 2026 YTD

Source: Redmond Municipal Airport



RDM: Passenger Volume

Total Passengers by Year (2021 - 2026 YTD)
1,317,655

1,232,797
1,146,324
1,049,228
866,380 I 877,671
2021 2022 2023 2024 2025 2026 YTD

(Jan - Aug)

Source: Redmond Municipal Airport



Marketing &
Advertising
Metrics




Organic Website Performance

Organic Sessions (GA4) by Month

——2024 ——2025 —2026
85,000

74,586
75,000
65,000
55,000
45,000

35,000

25,000

22,135
15,000 17,943 19074

5,000
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Source: GA4



Organic Website Performance

New Users by Month

==2024 —2025 —2026
65,000

55,000 53,634
45,000

35,000

25,000

15,000

13,539 13,608

5,000
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Source: GA4



Organic Website Performance

Engagement Rate by Month
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Organic Website Performance

Outbound Link Clicks by Month
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Website Conversion Overview

August 2026 - Monthly Channel Distribution
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Earned Media Overview

Media Monitoring
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Top Pages - August 2026

m Page Path and Screen Class Total Users Engigai;“e"t

/vacation-planning/seasons/fall/ 22,622 38%
2 /summer-activities-central-oregon 11,367 35%
3 /vacation-planning/resources/fire-information/ 4,589 76%
4 Jcalendar-of-events/bend/ 3,773 91%
5 / 3,119 64%
6 /calendar-of-events/ 2,912 89%
7  /calendar-of-events/bend/page/2/ 2,231 98%
8  /calendar-of-events/bend/page/3/ 1,660 99%
9  /calendar-of-events/page/2/ 1,375 99%
10  /calendar-of-events/bend/page/4/ 1,294 98%

Source: GA4



Top Cities — August 2026

Engagement
S T

Portland, OR 5259 77%
2 Los Angeles, CA 4,690 46%
3 Bend, OR 4,206 80%
4 Las Vegas Valley, NV 3,716 49%
5 Seattle, WA 3,707 69%
6 New York, NY 1,472 28%
7 San Francisco, CA 1,373 49%
8 San Jose, CA 1,340 54%
9 Phoenix, AZ 118 47%
10 Dallas, TX 1,018 46%

Source: GA4



)
o=
2
)
.
0
>
o=
0
U
O
-
v
0
2
l
<
<
O

Outbound Link Click

—e—Total Users

——\iews

—e—Sessions

250

203.3

187.9

193.1

200

176.8

169.5

160.1

O
-

100

spuesnoy]

50

9z-bny
9z-INC
9z-unt
9z-AeN
9z-Jdvy
9z-1eN
9z-9o4
9z-uer
Sz-98Q
SZ-NON
SZ-1°0
Gz-das
Sz-bny
Sz-Inc
Sz-ung
Sz-AeiN
Sg-idy
SZ-1en
Sz-go4
Sz-uer
#7-09d
#Z-NON
#2-100
z-des
7z-bny
¥Z-InC
z-ung
2Z-ReN
z-1dy
-1
YZ-9o4
z-uer
¢z-99Q
$T-NON
$Z-100
gz-das
¢z-bny
gz-INC
gz-ung
cZ-AeiN
gZ-idv
gT-IeN
¢Z-9o4
gz-uer



v
Q.
=
-
Al
'y
=
-
O
L
l
<
<
O

Visitor Guide Forms
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Newsletter Sign Ups
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Deschutes County TRT
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Source: Visit Central Oregon




City of Bend TRT
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City of Redmond TRT
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FY 2025 £253,085 £194,692 £178,755 $134.468 £92,210 £82461 £04 863 £06,345 £130,936 $136,138 $168,856 £234,706 £1,797,515
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City of Sisters TRT
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City of La Pine TRT

$29,357
£30,000
®
$25,000
£
S $20,000
@
=
()
£15,000
$10,000 g
W Fy 2027
M FY 2026
sso00 M FY 2025 -
Jul Aug Sep Oct Mo Dec Jan Feb Mar Apr May Jun Grand Total
FY 2025 527,814 $29,543 $23,197 $29,385 $20,343 $8,548 $13,129 $11,992 7,883 $10,520 $12,812 $17,793 $212,959
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Source: Visit Central Oregon
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American Travel Sentiment Study Wave 110

*Survey fielded August 4-7,2026; US National Sample of 1,000 adults 18+

American Travel Sentiment Wave 110 Highlights

Key Findings:

1. Impact of Gas Prices on Travel Plans Consistent with April 2026 Levels
The impact of gas prices on travel plans are in line with April 2026 levels.
Due to gas prices, two in five travelers are continuing to choose destinations
closer to home (40%) and reducing the number of trips they’re taking (37%).

2. Strong Growth in Desire for Outdoors Helping Fuel High Fall Travel Demand
74% of travelers plan to take a day or overnight leisure trip this fall. Of those
with fall travel plans, the top destinations are cities/urban areas (43%) and
small towns/rural areas (38%). The top activities of interest this fall are
visiting friends and relatives (52%) and taking a road trip (41%). However,
there is an increased interest in more outdoor-based activities compared to
last fall.

3. Financial Constraints/Travel Costs May Limit Fall Travel Plans
Half of travelers cite financial constraints/travel costs (51%) as a potential
factor limiting their upcoming fall travel plans. Economic uncertainty (32%)
and time constraints/work schedules (30%) are also among the top factors
that may limit fall travel.

4. Slight Softening in Overall Travel Demand
Despite the robust fall travel demand, 87% of American travelers report
having travel plans within the next six months, suggesting a slight softening
in overall travel demand compared to the high of 94% in June 2025. Average
overall travel demand over the past 12 months was 90%.

Source: Langwoods international ATS Wave 110

Source: Longwoods International



American Travel Sentiment Study Wave 110

*Survey fielded August 4-7,2026; US National Sample of 1,000 adults 18+

Travel Plans Within the Next 6 Months
100% 93%
87%

2% 87% of American
Travelers have travel
plans within the

60% next six months.

40%

20%

0%
Aug-25 Sep-25 Oct-25 Nov-25 Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26 Aug-26
Source: Langwoods international ATS Wave 110 Longw9_99§ | mi.!__e_s
Percemage; are based only on respondents who are confirmed travelers (see definition in Methodology slide)

Source: Longwoods International



American Travel Sentiment Study Wave

*Survey fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Concerns Impacting Travel Decisions “

Concerns Impacting Your Travel Decisions in the Next Six Months

The chart shows the percentage of respondents who rated each factor as “Greatly impoct” their travel pions (a 5 on @ -5 scale)
over the pericd from August 2025 to 2026.
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Percentages are based only on respondents who are confirmed travelers and intend on traveling in the next six months

Source: Longwoods International



American Travel Sentiment Study Wave 110

*Survey fielded August 4-7,2026; US National Sample of 1,000 adults 18+

Impact of Gas Prices on Travel Plans

During the next six months, how are gas prices impacting your travel?

I'm choosing destinations closer to home

I'm reducing the number of trips I'm taking

I'm reducing the amount | spend on retail purchases

I'm reducing the amount | spend on entertainment and recreation [-38pts

b

I'm reducing the amount | spend on food and beverage

I'm reducing the amount | spend on lodging

I'm choosing to drive instead of fly
I'm choosing to fly instead of drive
I'm choosing not to travel at all
I'm canceling trips

Other

Gas prices are notimpacting my travel plans
0% 25% 50%
W Aug-26 W Apr-26

Source: Langwoods international ATS Wave 110 T D) NTEANATIONAL - PAsTRResme
Percentages are based only on respondents who are confirmed travelers and intend on traveling in the next six months

Source: Longwoods International



American Travel Sentiment Study Wave 110

*Survey fielded August 4-7,2026; US National Sample of 1,000 adults 18+

Visiting Friends and Family and Road Trips Remain Top Fall Activities

Which of the following activities are you planning to participate in during your fall trip(s)?

Visit friends and family

w
N
8%

Take aroad trip 4%0

View fall foliage m} +10.1 pts
Visit a national park, state park, or monument 29%32 - } +3.3 pts
visit a farmers market | | TS | .50t Visiting friends and relatives (52%)
Visit a museum, art gallery, or other arts/cultural institution and taking a road trip (41%)
Go on a hike or bicycle ride mm L 4s.2pts continue to be the top activities of
Attend a festival 20% ._ interest this fall. However, there is an
Visit a farm to experience fall harvest activities* b +3.5pts increased interest in more outdoor-
Goto a winery, brewery, or distillery ) based activities compared to last fall.
Visit an amusement park or theme park 19é
Attend or participate in a sporting event 179,,
Go fruit or berry picking 1
Tour a college or university mAUE-26 W AUg-25
*Corn maze, hay rides, pumpkin patch, etc LOng‘{YPQg? l m“es

Source: Langwoods international ATS Wave 110
Percentages are based only on respondents who are confirmed travelers and plan on taking a leisure trip this foll

Source: Longwoods International



American Travel Sentiment Study Wave 110

*Survey fielded August 4-7,2026; US National Sample of 1,000 adults 18+

Financial Constraints/Travel Costs May Limit Fall Travel

What factors, if any, may limit your travel plans this fall?

Financial constraints/travel costs 51%
Economic uncertainty 32%

Ti traint k schedul 0% . . .
AT e e Half of travelers (51%) cite financial

constraints/travel costs as a factor that
Family obligations 22% may limit their fall travel plans.

Health or safety concerns 22%

Other I 1%

| do not expect any factors to limit my travel plans
; 20%
this fall

Source: Langwoods international ATS Wave 110 ) INTERNATIONAL PAsTsReiee
Percentages are based only on respondents who are confirmed travelers and plan on traveling this fall

Source: Longwoods International



American Travel Sentiment Study Wave 110

*Survey fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

American Travel Sentiment Methodology

The American National Travel Sentiment Study is the most
comprehensive and longest-running survey of its kind,
offering valuable insights into the factors influencing
American travel behaviors.

Key Details:

* Survey Date: August 4 -7, 2026

* Sample Size: 1,000 U.S. adults (18+)

* Margin of Error: #3%

* Representative of U.S. population demographics (age,
gender, region)

Travelers are only respondents that have taken a trip in the
last 3 years and intend to take a trip in the next 2 years.

Conducted with support from Miles Partnership, this study
remains a vital tool for understanding the dynamic landscape
of American travel.

Source: Longwoods International
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