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Executive Summary
Central Oregon Tourism Trends
• Room night Demand among Central Oregon Region hotels declined in August, as properties sold 7.9% fewer room nights 

compared to one year prior. Room Supply also fell, down 5.4% Year-over-Year (YoY), netting a 2.6% YoY drop in Occupancy. 
Central Oregon Region hotels averaged 77.4% Occupancy in August. Average Daily Rate (ADR) fell 8.7% YoY to land at $207. 
• Occupancy change across the four regional submarkets was mixed, with Jefferson Country and Redmond posting 

increases of 4.4% and 4.6%, respectively. Jefferson County saw the lowest average Occupancy of the region at 71.2%. 
Redmond posted the highest at 83.6%. Deschutes Country and Bend saw Occupancy declines of 2.6% and 3.4%. 

• Year-To-Date through August, hotel performance across the region reported Demand falling at a slightly slower rate 
than Supply, resulting in an Occupancy gain of 0.9%. ADR dropped 3.2% and averaged $170. 

• Note: STR has not published results for Crook County for several months due to lack of reporting properties in that market.

• In August, short-term rental listing nights sold (Demand) throughout Central Oregon decreased 11.4% compared to last 
year, while Available Listings (Supply) decreased 1.3%. As a result, Occupancy fell 10.6% YoY to average 65.9% in August. 
• Occupancy decreased in all but one of Central Oregon’s six submarkets. Prineville reported the only increase in 

Occupancy, with a gain of 6.1%. Decreases ranged from -7.3% in Redmond to -28.8% in Maupin.
• ADR advanced in Central Oregon, rising 5.4% YoY across the region. All submarkets except Bend posted ADR 

gains, with Maupin experiencing the greatest YoY increase (+22.1%). ADR in Bend declined 1.4% YoY.
• Year-To-Date (YTD) through August, Occupancy fell across the Central Oregon region and in all six submarkets. 

YTD ADR has increased throughout Central Oregon and in every submarket except Bend, which dropped 2.6%.

• Note: Labor Day weekend fell in August in 2025 but shifted to September in 2026. This shift in date pulls a strong late-
summer travel weekend out of August in this month’s Year-over-Year comparisons.

• Passenger volume at Redmond Municipal Airport (RDM) decreased in August, falling 6.1% YoY to 128,495 total 
passengers. Year-To-Date (YTD), RDM has welcomed 877,671 passengers – down 1.4% compared to last year. 

Source: STR, AirDNA, and Redmond Municipal Airport



Mountain Town Trends

Source:  DestiMetrics (9/14/2026) 

Regional Insights – August 2026
West Region Mountain Market Summary

• “With summer winding down, western mountain resorts can rest comfortably knowing that--at 
least in aggregate--when the season closes on October 31 it will close on a strong revenue 
note.”

• “In an ironic twist to last winter’s poor conditions, summer 2026 revenue has exceeded all 
revenue made during the full summer of 2025, driven largely by very early summer bookings as 
winter travelers punted February–April dollars to summer trips.”

• “Though summer occupancy, ADR, and RevPAR all lost a little ground over the last month, all 
three remain positive and the summer will wrap with a win come October 31. Seasonal 
occupancy is up 2.2% (2.7% last month), ADR is up 5.5% (5.7% last month), and RevPAR remains 
strong, up 7.9% (8.6% last month).”

• “Rate pressures are reflected in Booking Pace, which dropped -9.4% in August, as consumers 
were squarely focused on September and October while pricier August and the winter months 
took a back seat.”



Mountain Town Trends

Source:  DestiMetrics (9/14/2026) 

Regional Insights – August 2026
West Region Mountain Market Summary (continued)

• “Length-of-Stay for September and October is up strongly, with consumers getting more bang 
for their buck in the off-season.”

• “A five-month streak of Luxury properties giving up share to Moderates, and Moderate 
properties losing share to Economy properties has halted, but not reversed, suggesting the 
landscape has settled for now.”

• “Advance winter occupancy is down 5.6%, while rate is up 1.0% and revenue down 4.7%. This is 
contrary to typical patterns following a bad snow year, but the data are still very thin, so we’re 
reserving judgement.”



U.S. Market 
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Economic Review

The Dow Jones Industrial Average

• “The DJIA gained a modest 1.3%, or 
700.87 points, in August, finishing the 
month with an all-time high monthly 
close of 53,185.90 points.”

• “It’s the fifth consecutive gain for the 
Dow and the seventh of the calendar 
year.”

• “Most of that gain was realized in the first 
few days of the month, with easing 
tension in the Middle East and strong 
corporate earnings driving a massive 
2,191-point spike between August 3 and 
6.”

• “Take the spike out of the equation and 
the DJIA lost 964.25 points between 
August 6 and 31.”

Source:  DestiMetrics (9/14/2026) 



Economic Review

The National Unemployment Rate
• “Job Creation and the National Unemployment 

Rate were both positive in August, with job 
creation well above estimates along with 
upward revisions to June and July numbers, 
while the unemployment rate was unchanged.”

• “Businesses added a very strong 162,000 
positions, almost three times the average 
analyst projection of 55,000, and 
unemployment remained at 4.1%.”

• “June was adjusted up 11,000 and July flipped 
from a loss of -23,000 to a modest gain of 
21,000. With both adjustments, this marks the 
sixth consecutive month of positive job 
growth.”

• “Leisure and Hospitality added 62,000 positions, 
with 59,200 jobs created in the Food & 
Beverage subsector, and a more modest 8,600 
in Accommodations.” 

Source:  DestiMetrics (9/14/2026) 



Economic Review

The National Inflation Rate
• “National Inflation Rate and the Consumer 

Price Index (CPI) were mixed in August, with 
consumer prices increasing a strong 0.4 
points from July, while the national inflation 
rate remained unchanged at 3.4%.”

• “This is the sixth consecutive month that 
inflation has been above 3%, though it’s 
down from the 2026 peak of 4.2% set in 
May.”

• “Fuel oil prices are currently up 52% YOY, 
while gasoline is up 27.4% and airfares are 
up 23.4% compared to August last year.”

• “The annual wage growth is at 3.1%, 0.3 
points below the national inflation rate.” 

• “Wages have been equal to or below 
inflation for five consecutive months, 
essentially amounting to a pay cut for 
consumers across the board, putting fewer 
discretionary dollars in consumers’ pockets.”

Source:  DestiMetrics (9/14/2026) 



Consumer Sentiment Remains Weak

Source:  Tourism Economics (September 2026) 



Consumer Sentiment vs. Spending

Source:  Tourism Economics (September 2026) 



Personal Saving Rate Declines

Source:  Tourism Economics (September 2026) 



Gas Prices Remain Elevated

Source:  Tourism Economics (September 2026) 



Tax Refund Effects Waning

Source:  Tourism Economics (September 2026) 



Personal Finances Remain Intact

Source:  Tourism Economics (September 2026) 



GDP Growth Forecast Rising

Source:  Tourism Economics (September 2026) 



International Inbound Forecast

Source:  Tourism Economics (September 2026) 



Outbound Continues To Decline

Source:  Tourism Economics (September 2026) 



Desire To Travel Remains Elevated

Source:  Tourism Economics (September 2026) 



High Earners Driving Leisure Travel 

Source:  Tourism Economics (September 2026) 



Intent To Travel Rises

Source:  Tourism Economics (September 2026) 



Flight Booking Pace Remains Healthy

Source:  Tourism Economics (September 2026) 



Road Trip Popularity Increases

Source:  Tourism Economics (September 2026) 



Booking Windows Continue To Shorten

Source:  Tourism Economics (September 2026) 



Hotel Performance Forecast

U.S. Hotel Demand
• “CoStar and Tourism Economics made significant 

upward adjustments to the 2026-27 U.S. hotel 
forecast. For 2026, projected gains in average 
daily rate (ADR) and revenue per available room 
(RevPAR) were upgraded 1.1 ppts and 1.6 ppts, 
respectively. Occupancy was lifted to 63.1% – a 0.3 
ppt lift from the previous forecast.”

• "The hotel industry sold a record number of room 
nights in the first half of the year, an increase of 
11.4 million compared with 2025, while room 
revenue climbed by more than $5.4 billion. The 
industry outperformed our expectations on 
stronger leisure and business travel, fueled in 
part by the World Cup and America 250 
celebrations. In the next six months, we expect 
slightly lower gains than in the first half of the 
year, but top-line growth will still be driven by 
ADR.”

Source:  CoStar and Tourism Economics (8/6/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update August 2026

• “August looked like a soft month for U.S. short-term rentals: RevPAR, demand, and occupancy 
all declined year over year. Nearly all of that decline traces back to a single quirk of the 
calendar. Labor Day weekend fell in August last year and moved into September this year, 
pulling a strong late-summer travel weekend out of the year-over-year comparison. Every 
single day in August 2026 saw meaningfully higher demand than the same day in 2025, until 
the comparison reaches Labor Day weekend itself.”

• “Pricing tells a similar story. ADR growth cooled from 5.2% in July to 2.7% in August, as World 
Cup host markets returned to more typical rate levels.”

• “Available listing growth slowed to 2.0% year over year, the second straight month of 
deceleration, as mortgage rates near 6.7% continue to restrain new supply, especially in coastal 
and urban markets.”

• “Looking ahead, pacing remains strong, with no future month tracking less than 9.0% ahead of 
2025.”

Source:  AirDNA (9/16/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update August 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for August 2026

• Available listings reached 1.76 million, a 2.0% increase YoY
• Demand nights declined 2.3% YoY
• Occupancy averaged 57.8%, down 3.3% YoY
• Average Daily Rates (ADR) climbed to $287.34, up 2.7% from last year
• Revenue per Available Rental (RevPAR) declined 0.6% year over year to $166.01

Source:  AirDNA (9/16/2026) 
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STR - Definitions

• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, 
calculated by dividing room revenue by rooms sold.
• ADR = Room Revenue / Rooms Sold

• Demand (Rooms Sold) – The number of rooms sold in a specified period (excludes 
complimentary rooms). 

• Supply (Rooms Available) – The number of rooms in a hotel or set of hotels multiplied 
by the number of days in a specified period.

• Occupancy – Percentage of available rooms sold during a specified period. Occupancy is 
calculated by dividing the number of rooms sold by rooms available.
• Occupancy = Rooms Sold / Rooms Available

• Room Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total 
number of available rooms.
• RevPAR = Room Revenue / Rooms Available

Source: STR
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MONTHLY RESEARCH REPORT

WILLAMETTE VALLEY

70.6% $149
-2.1%

OCCUPANCY 

YOY CHANGE -2.8% YOY CHANGE

AVERAGE DAILY RATE

PORTLAND REGION

74.2% $143
+4.2%

OCCUPANCY

YOY CHANGE +2.2% YOY CHANGE

AVERAGE DAILY RATE

MT. HOOD & GORGE

77.7% $183
-1.3%

OCCUPANCY 

YOY CHANGE -1.5% YOY CHANGE

AVERAGE DAILY RATE

CENTRAL OREGON

77.7% $203
-3.3%

OCCUPANCY 

YOY CHANGE -5.8% YOY CHANGE

AVERAGE DAILY RATE

EASTERN OREGON

72.8% $134
+8.4%

OCCUPANCY 

YOY CHANGE +6.6% YOY CHANGE

AVERAGE DAILY RATE

SOUTHERN OREGON

71.3% $140
-4.7%

OCCUPANCY 

YOY CHANGE -1.0% YOY CHANGE

AVERAGE DAILY RATE

79.8% $215
+0.6%

OCCUPANCY 

YOY CHANGE -2.8% YOY CHANGE

AVERAGE DAILY RATE

UNITED STATES
• Occupancy: 65.6% (-0.2% YOY)
• ADR: $160 (+1.5% YOY)

OREGON STATEWIDE
• Occupancy: 75.1% (+0.8% YOY)
• ADR: $164 (-0.6% YOY)

OREGON COAST

Source: STR & Travel Oregon
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WILLAMETTE VALLEY

63.0% $143
-0.1%

OCCUPANCY 

YOY CHANGE +0.1% YOY CHANGE

AVERAGE DAILY RATE

PORTLAND REGION

63.9% $134
+0.9%

OCCUPANCY

YOY CHANGE -1.0% YOY CHANGE

AVERAGE DAILY RATE

MT. HOOD & GORGE

63.6% $157
-3.1%

OCCUPANCY 

YOY CHANGE +1.9% YOY CHANGE

AVERAGE DAILY RATE

CENTRAL OREGON

64.2% $169
-0.8%

OCCUPANCY 

YOY CHANGE +0.1% YOY CHANGE

AVERAGE DAILY RATE

EASTERN OREGON

60.4% $120
+3.4%

OCCUPANCY 

YOY CHANGE +4.8% YOY CHANGE

AVERAGE DAILY RATE

SOUTHERN OREGON

59.4% $122
-4.3%

OCCUPANCY 

YOY CHANGE -0.1% YOY CHANGE

AVERAGE DAILY RATE

62.7% $169
+0.2%

OCCUPANCY 

YOY CHANGE -2.9% YOY CHANGE

AVERAGE DAILY RATE

UNITED STATES
• Occupancy: 64.2% (+1.0% YOY)
• ADR: $165 (+3.1% YOY)

OREGON STATEWIDE
• Occupancy: 63.1% (-0.1% YOY)
• ADR: $143 (-0.4% YOY)

OREGON COAST

CALENDAR YEAR 2026
(JANUARY-AUGUST 2026)

Source: STR & Travel Oregon



Regional Summary – August 2026

Source: STR Note: Crook County does not have a large enough sample size to report



Regional Summary – CYTD 2026

Source: STR Note: Crook County does not have a large enough sample size to report
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Region



Central Oregon – August 2026

Source: STR



Central Oregon – CYTD 2026

Source: STR



Central Oregon – August 2026

Source: STR



Central Oregon – August 2026

Source: STR



Jefferson County



Jefferson County – August 2026

Source: STR



Jefferson County – August 2026

Source: STR



Deschutes County



Deschutes County – August 2026

Source: STR



Deschutes County – August 2026

Source: STR



Redmond



Redmond – August 2026

Source: STR



Redmond – August 2026

Source: STR



Bend



Bend – August 2026

Source: STR



Bend – August 2026

Source: STR



Bend – August 2026

Source: STR



Airbnb & Vrbo
Short Term Rental 
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AirDNA - Definitions

• Available Listings – Total number of listings whose calendars had at least one day 
classified as available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total 
Revenue / Booked Nights).

• Demand (Nights Booked) – Total number of nights booked during the reporting period.

• Supply (Nights Available) – Total number of nights available during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total 
Available Days). The calculation only includes vacation rentals with at least one Booked 
Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes 
the advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate
Source: AirDNA



August 2026 Regional Summary

Source: AirDNA, ‘Entire Place’ Listings only



August 2026 Regional Summary

Source: AirDNA, ‘Entire Place’ Listings only



Calendar YTD Through August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Central Oregon 
Region



Central Oregon – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Central Oregon – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Redmond



Redmond – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Redmond – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Bend



Bend – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Bend – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Sisters



Sisters – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Sisters – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Sunriver



Sunriver – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Sunriver – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Prineville



Prineville – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Prineville – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Maupin



Maupin – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Maupin – August 2026 

Source: AirDNA, ‘Entire Place’ Listings only



Redmond 
Municipal

Airport



RDM: Route Map

Source: Redmond Municipal Airport



RDM: Monthly Passengers
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RDM: Passenger Pacing
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RDM: Passenger Volume

(Jan - Aug)
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Organic Website Performance

Source: GA4

17,943
22,135

31,247 32,474

41,682

56,022
61,828

48,351

41,135
37,406

32,339
35,099

28,552
25,245

28,369 31,211

39,321

48,802

74,586

34,498

25,553 25,144 23,730
25,949

22,202

19,074

24,142 23,100

32,945

48,789

60,236

43,982

5,000

15,000

25,000

35,000

45,000

55,000

65,000

75,000

85,000

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Organic Sessions (GA4) by Month
2024 2025 2026



Organic Website Performance

Source: GA4
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Organic Website Performance

Source: GA4
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Organic Website Performance

Source: GA4

3,906 4,953 

6,943 

7,690 

9,496 

11,826 
12,262 

10,589 

7,722 
7,191 

5,507 

6,499 

5,593 
5,176 6,191 6,367 

7,732 
9,099 

10,715 

6,008 

5,036 

4,265 
3,800 

4,724 

3,594 3,875 

4,960 
4,552 

7,336 

10,861 11,093 

7,970 

2,000

4,000

6,000

8,000

10,000

12,000

14,000

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Outbound Link Clicks by Month
2024 2025 2026



Website Conversion Overview

Source: GA4
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Earned Media Overview

Source: GA4
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Top Pages – August 2026

Rank Page Path and Screen Class Total Users Engagement 
Rate

1 /vacation-planning/seasons/fall/ 22,622 38%

2 /summer-activities-central-oregon 11,367 35%

3 /vacation-planning/resources/fire-information/ 4,589 76%

4 /calendar-of-events/bend/ 3,773 91%

5 / 3,119 64%

6 /calendar-of-events/ 2,912 89%

7 /calendar-of-events/bend/page/2/ 2,231 98%

8 /calendar-of-events/bend/page/3/ 1,660 99%

9 /calendar-of-events/page/2/ 1,375 99%

10 /calendar-of-events/bend/page/4/ 1,294 98%

Source: GA4



Top Cities – August 2026

Rank City Total Users Engagement 
Rate

1 Portland, OR 5,259 77%

2 Los Angeles, CA 4,690 46%

3 Bend, OR 4,206 80%

4 Las Vegas Valley, NV 3,716 49%

5 Seattle, WA 3,707 69%

6 New York, NY 1,472 28%

7 San Francisco, CA 1,373 49%

8 San Jose, CA 1,340 54%

9 Phoenix, AZ 1,118 47%

10 Dallas, TX 1,018 46%

Source: GA4
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Tax
Data 



Deschutes County TRT

Source: Visit Central Oregon



City of Bend TRT

Source: Visit Central Oregon



City of Redmond TRT

Source: Visit Central Oregon



City of Sisters TRT

Source: Visit Central Oregon



City of La Pine TRT

Source: Visit Central Oregon



Consumer 
Sentiment Data
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Source: Longwoods International

*Survey fielded August 4-7, 2026; US National Sample of 1,000 adults 18+
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